chocolate spa treatments
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May 2006, the Spa at Stoweflake now offers several unique
treatments available year-round. “Although many of our clients
initially may be drawn to chocolate for its reputed aphrodisiac
property, they soon come to appreciate that chocolate feels
good, smells good and has physiological benefits,” explained
Spa Director Jesse George. The spa’s Build Your Own Body
Treatment is an individually customized service beginning with
aromatherapy salt or sugar exfoliants, followed by moisturizing
aromatherapy body butter and topped with a massage using fra-
grant oils. The two most requested treatments are the chocolate
and coffee services.

The Spa at The Hershey Hotel (Hershey, Pa.) Opened in
2001, the spa was a pioneer in offering chocolate-based, year-
round treatments. This should not come as any surprise for a spa
located in “Chocolatetown, USA.” The popularity of these
chocolate signature treatments grew so rapidly that within three
years the spa doubled in size. Among its seven signature choco-
late-themed treatments, the most popular is the Chocolate
Fondue Wrap (7,600 guests enjoyed it in 2006), followed by the
Whipped Cocoa Bath, a treatment patented for its unique visual
and sensual effects. “This treatment is patent-worthy because of
the positive effects of aromatherapy produced by the cocoa
scent; the benefits to the skin associated with milk baths; and
the fine, long-lasting bubbles created by the concoction,”
explained Wayland-Smith. Other treatments include a Chocolate
Sugar Scrub, Chocolate Bean Polish, Cocoa Massage, Chocolate
Hydrotherapy and Cocoa Facial Experience. Interestingly, the
Cocoa Facial Experience links health benefits with Hershey's his-
tory; one of the ingredients is caramel, which harkens back to
Milton Hershey's roots as one of America’s largest caramel mak-
ers before he decided to specialize in chocolate.

With antioxidant, anti-lipidemic, anti-hypertensive, anti-
thrombotic, anti-carcinogenic and micronutrient-rich properties,
chocolate is one treat your entire body will thank you for con-
suming. Whether it’s the products they are using or the treat-
ments they are choosing, chocolate lovers are discovering their
local spas are the best source for a sweet and healthful treat. m
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